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Social Development and Chinese New Words

CHEN Ming - fu' ZHANG Peng - Ii’
(1. Political Education College Nanjing Industry University Nanjing 211816 China;
2. Humanities College Jiangsu University Zhenjiang 212013 China)

Abstract: With social development Chinese produces continuously new words. The social factors about production of Chi—
nese new words are mainly the appearance of new thing and concept the appearance of new social political system the de—
velopment and change of social economy the development of social culture the variation of social living and production
methods the appearance and using of new technology the effects of military and religion the effects of social communica—
tion etc; The ways about production of Chinese new words are mainly newly — created words polysyllabic words abbrevia—
tion lettered words etc; The social characteristics of Chinese new words are mainly betimes comprehensiveness relativi—
ty part foreignness mnetwork character etc; Tt is very important to correctly handle the relationship of social development
and Chinese new words.
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